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Brad Cox started at Scholfield 

washing cars. He was reliable and 

responsible, took initiative, was a team 

player, did more than expected and 

learned new skills. That strong work 

ethic earned him promotions and 

today Cox is general manager of the 

dealership.

He regularly shares his story with 

school groups to encourage them to 

work hard and have career goals. Last 

month, he visited Augusta Middle 

School to speak to seventh and eight 

grade AVID students. AVID stands for 

Advancement Via Individual Deter-

mination and is a college readiness 

program designed to increase school-

wide learning and performance.

Donations of time are just one way 

Scholfield Honda and its employees 

give back to the community. Every 

employee is given one day of paid vol-

unteerism each year, and the spirit of 

community is felt year-round through 

donations of money, vehicles, supplies 

like gloves and hats and community 

meeting space.

“We’ve been blessed to have a great 

franchise and we want to give back to 

this community because they’ve been 

so good to us for the last 46 years,” 

said Roger Scholfield, president of the 

dealership. “When the community 

supports your business, your business 

needs to support the community.”

Scholfield Honda contributes finan-

cially to a long list of local nonprofits 

and events, from arts to education to 

health organizations. The dealership 

also runs an annual United Way of 

the Plains campaign, making it easy 

for employees to give through payroll 

deduction.

Scholfield said that he noticed years 

ago that when small community 

groups asked for monetary donations, 

they were often using the money to 

rent meeting space. So he started to 

o�er a conference room free of charge 

to scout groups, church organizations, 

running clubs and others. The deal-

ership will continue that in the new 

building, o�ering the state-of-the-art 

Honda Community Room to groups 

who book the space in advance. The 

room is available from 4 to 7 p.m. 

Monday through Thursday. It seats 

up to 60 people and is close to re-

strooms and a break room with free 

co�ee. Contact Juliem@scholfieldhon-

da.com

“One of Mr. Honda’s famous say-

ings is, ‘We want to be a company that 

society wants to exist,’” Scholfield said. 

“That’s my goal for Scholfield Honda. 

We want people to say, ‘Scholfield 

Honda is good for our community and 

we’re glad they are around.’”

Dealership, employees 
are committed to local 
community


